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Master of Business Administration in General Business Administration (MBA)
 
 
Major Electives
Code Title CreditsPrerequisites Corequisites

Elective 3
Elective 3
Elective 3
Elective 3

Total 12  
 
Core Requirements
Code Title CreditsPrerequisites Corequisites
BACC525 Accounting for Managers 3 ENGL151-BRMD503
BECO575 Economics for Managers 3 ENGL151-BRMD503
BFIN525 Corporate Finance 3 ENGL151-BRMD503
BHRM575 Managing Human Resources 3 ENGL151-BRMD501
BMGT525 Strategic Management & Corporate Governance 3 ENGL151-BRMD501
BMIS575 Information Systems for Managers 3 BRMD501-ENGL151
BMKT525 Marketing Management 3 ENGL151-BRMD501
BRMM575Business Research Methods 3 BRMD501-ENGL151
BSTA575 Statistics for Decision Making 3 ENGL151-BRMD503

Total 27  
Major Elective Courses
Code Title CreditsPrerequisites Corequisites
BACC625 Advanced Auditing 3 ENGL151-BACC525
BACC675 Advanced Financial Accounting 3 ENGL151-BACC525
BECO620 International Macroeconomics 3 ENGL151-BECO575
BECO625 Financial Economics 3 ENGL151-BECO575
BFIN650 Financial Strategy 3 ENGL151-BFIN525
BFIN685 Investments and Portfolio Management 3 ENGL151-BFIN525
BHRM625 Employee Benefits and Compensation 3 ENGL151-BHRM575
BHRM675 Training, Development and Performance 3 ENGL151-BHRM575
BHTM625 Managing Tourism Services 3 ENGL151-BMKT525
BHTM675 Entrepreneurship in Tourism 3 ENGL151-BMKT525
BMGT625 Leadership and Change Management 3 ENGL151-BMGT525
BMGT675 Organizational Behavior 3 ENGL151-BMGT525
BMIS650 E-Commerce Management 3 ENGL151-BMIS575
BMIS685 Information Systems in Supply Chain 3 ENGL151-BMIS575
BMKT625 Service Marketing 3 ENGL151-BMKT525
BMKT675 Advanced Consumer Behavior 3 ENGL151-BMKT525


